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Pregnancy & Newborn Magazine

was introduced in August 2006 in response to market
demand for a magazine that comprehensively covered
the life-changing experiences that take place in the
21 months from conception to baby’s first birthday.

Pregnancy is a wild ride, and Pregnancy & Newborn
has everything a mom-to-be needs to know from the
time of her first pregnancy test to the pinnacle of her
last labor pain.

Newborns don’t come with instructions, so P&N provides
new moms and dads with tried-and-true tips and expert
advice on parenting topics that range from surviving the
first six weeks to celebrating the first year.

Why P&N?

PREGNANCY & NEWBORN is the only true
monthly pregnancy title, allowing advertisers
to reach our readership—the heart of their
target audience—an optimum number of
times to achieve effective results. The limited
duration of pregnancy and infancy makes

it imperative to connect with readers
frequently and consistently in order to arm
them with everything they need to navigate
the unchartered territory of parenthood,

and P&N allows our partners to do just that.
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Why advertise in

The Marketing Evolution study*
—a continuing meta-study—
found that magazine ads are
the #1 cost effective way to
build brand familiarity and
influence purchase intent,
beating out online advertising
and even TV ads. Magazine
advertising continues to

offer the best ROI for your
advertising dollar.

Cost of building
brand familiarity,
per capita

TV: 5261

Online: $2.58
Magazine: $1.40

Cost of influencing
purchase intent,
per capita

TV: $1.77

Online: $2.61
Magazine: $1.23
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*As reported by Media Daily News Oct. 7, 2008.



Cravings is chock-full of fun facts, good-to-know info,
and gear for busy pregnant and new moms. With its
smart finds and timely tips, it is the perfect place to debut
new products and keep P&GN readers abreast of the latest
prenatal and parenting news.

Taking care of yourself during pregnancy is

essential to the well-being of both mom-

and baby-to-be, and P&GN strives to make

sure expectant mothers have the information they need for

a happy, healthy nine months. With departments like Healthy
Mama, Eating for Two, Your Spirit, and Labor & Delivery, our
Good Health section provides a valuable resource to moms

looking to nurture body and soul.

These days, pregnancy is a fashion statement, and P&GN
doesn’t disappoint the style-conscious mama-to-be.
Incorporating beauty, maternity and nursing fashion,
accessories, and celebrity style inspiration, we keep
our readers looking and feeling

their best through nine months

of pregnancy and beyond.

Bringing up baby is hard work! P&N walks new moms
through the postpartum period all the way to baby’s first
birthday, with practical advice, relatable reads and must-
have parenting gear. Whether we're discussing vaccinations,
sharing strategies for stroller shopping, or offering words
of encouragement to nursing mothers, Good Mom is the
section dedicated solely to the wonders and woes of
early parenthood.

A monthly mainstay, Road Test features excerpts of hands-
on product reviews by real parents, with in-depth write-
ups published in full at pnmag.com. Each issue spotlights a
specific category of baby gear—play yards, highchairs, car
seats, you name itl—and includes a selection of innovative
products from trusted companies. This is where readers
can really take notes for their baby registries.
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........................................................................ :  “Thank you so much for the 100%

magazine you put of P&N
out there for all of us pregnant readers plan

mamas! If it weren’t for you to shop for
guys, Iwouldn’t know where, i baby clothes
AVERAGE AGE: 291 (77.34% are 18-34) what, when or how to buy the :  during their

AVERAGE HHI: $77,500 » i pregnancy.

essentials for my new baby
COLLEGE EDUCATED: 71.23%

TIME SPENT WITH EACH ISSUE OF P&N: 2-3 hours

. .
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NUMBER OF TIMES EACH ISSUE IS READ: 3.4

LENGTH OF TIME AN ISSUE IS KEPT: 9.7 months 92% of P&N readers plan
CONTINUES TO READ P&N AFTER to buy maternity-specific
BABY IS BORN: 94% skincare products
FIRST-TIME MOM: 60.95% during pregnancy.

HAS ANOTHER CHILD UNDER 3 YEARS OLD: 25%
CURRENTLY EMPLOYED: 79%

“I just wanted to say how much I your magazine.
I'm so grateful for every issue—

Shopping habits of expecting and new moms
We surveyed our readers to find out when they stocked up on the
welcomehome essentials® T | e,
While pregnant After delivery circulation

Nursing bra 7% D
Diaper rash ointment 76% 27% Total audited circulation: 230,000
Diapers and wipes 84% 21% per month (source: ABC June 2010)
Baby lotion 81% 22% Estimated readership: 900,000
Baby wash and shampoo 84% 20% (approximately four readers per copy)
Bouncy seat 75% 22% 216,000—Doctors’ offices, fully
Baby carrier 79% 17% requested in writing (source: WRSS)
Highchair 62% 34% 7,582—Individual subscribers
Stroller 79% 16% (source: PFS June 2010)
Swing 79% 21% 10,000—Newsstand sales
Monitor 76% 21% (source: Comag June 2010)
Co-sleeper or bassinet 81% 10%

Pregnancy & Newborn is distributed
*Full details, including other categories, are available upon request. nationally by:

» COMAG—Clients include grocery

store and drugstore chains as well
as mass market retailers.
 IPD—Clients include specialty
BOttle or bl’east? Many moms choose both 79% Of those bookstores like Borders' Barnes &
polled shopped for or planned to shop for bottles during pregnancy; Noble and Waldenbooks.

a breast pump was a must for 68% of our expecting moms.

Audit Bureau of Circulations
Member






Put your product in front of

900, 000 Readers

PREGNANCY

&nhewborn

Preg nancy & Newborn is the only monthly pregnancy magazine that gives
mom-to-be a practical, real-life way to cope with all the changes of pending mother-
hood. With tons of information on prenatal health, emotional coping, maternity fashion
and real-life issues, like career and romance, Pregnancy & Newborn has everything an
expectant mom needs to get through her pregnancy with style and sanity intact.

ILS
MORE THAN 52,000 IN FREE STUFF UP FOR GRABS AT PNMAG.COM! SEE PAGE 15 FOR DETA!
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Simply complete the order form and
fax it back to us at (352) 597-6201 or mail it to:

America's MediaMarketing, 13169 Jacqueline Rd.,
Brooksville, FL 34613. Or call (800) 675-7636.

About the Magazine

Published 12x year
230,000 Circulation
900,000 Readership

.- About the Reader

Average Age: 29.1
Average HHI: $77,500
Currently Employed: 79%
College Educated: 71.23%
First Time Moms: 60.95
Average Time Spent: 2 hrs.

Rates
Display Rates:
$695.00 1/12th (2.25" w x 2.25" h)

Classified Rates:
$15.95 per word / 14 word minimum

Gift Guide Rates:
$795.00

Hot to Have Rates:
$795.00
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